
CSO Comments on Communication Strategy – BM4 (June 2013, Songdo) 
 
We agree that “the communication strategy will be a proactive tool to support the 
Fund’s objectives” and that “an effective communication strategy should respond to 
the purpose of gaining political, public and civil society support from a wide range of 

stakeholders, but especially those on the ground most affected by climate change in 
developing countries, which will be essential for the Fund to succeed.  
 
We think the review of how well the existing communication has worked in reaching 
to key stakeholders is important, particularly since it is our fear that those who 
should benefit from the GCF funding currently still know little about its existence and 
purpose.   
We also welcome the proposal to do a stakeholder mapping exercise and to look at 
the tools  and strategies of other international institutions,  especially since this is 

meant to identify target audiences for the Fund.   
 
We therefore urge the Board to request that the Terms of Reference for the strategy 
specifically emphasize the need to include local communities, smallholders, women, 
indigenous peoples and youth in developing countries as key constituents and 
stakeholders in such a strategy and in all communication channels and tools to be 
developed.The GCF must make an effort to reach out to those groups and 
communities that could be most engaged at the local level.   
 

This may require using other channels than the internet, and develop tools that allow 
accessible language, explanatory visuals, or even reaching radio presence , for 
example in order to take into account gender differences in the access to information 
and communication channels 

 
This also requires that the GCF outreach strategy is conducted not just in English, 
but at a minimumin the 6 different UN languages, in accordance with the UNFCCC.  
 
The  Terms of References should be adjusted to reflect these recommendations 

before the Board approves the decision for a communication strategy.  


